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ForwardLooking Statements

ForwardLookingStatements Thispresentationcontainsforward-looking statementswithin the meaningof Section27A of the SecuritiesAct of 1933 asamended,and Section21E of the Securities
ExchangeAct of 1934, asamended Forwardlooking statementsin this presentationconsistof, amongother things, statementsregardingfuture operatingresults,all of which are basedon current
expectations estimates,and forecasts,and the beliefsand assumptionf the / 2 Y LJI fada@eément Wordssuchasa S E LISIQ (yaizhéOd ILX Ya ERE L6510y Fiye R & GyEIAST] aSHt ASE 3 €3
G & K2 dzb BE 4 STBBEA 1A E Sadéorisof suchwords, and similarexpressionsare intendedto identify suchforward-lookingstatements Theseforward-looking statementsare subjectto
risks,uncertaintiesand assumptionghat are difficult to predict. Therefore,actualresultsmay differ materiallyand adverselyfrom those expressedn any forward-lookingstatements Factorsthat could
causeactual results to differ materially from the / 2 Y LJI gkpe@ta@ionsexpressedin this presentationinclude expectationsfor achievementof 2019 financial guidance risks associatedwith
fluctuationsin foreign exchangerates and the related impact on 2019 financial guidance expectationsfor continuingto successfullyexecutethe / 2 Y LJI gfawth @and operationalimprovement
strategies expectationsof future growth in the global giving software solutions market, segmentswithin that marketandthe / 2 Y LJI tftél @dfiressablenmarket expectationsthat achievingthe

/ 2 Y LJ gb&ls@ifl extendits competitiveadvantageand provideimproved product quality and innovativesolutionsfor its customers expectationghat the consolidationof legacysystemsnto best
of-breed platformswill drive increasingoperatingefficiencyand contribute to marginimprovement expectationshat the/ 2 Y LJI fi@€&adposition providesflexibility to fuel future growth through
acquisitionsor other opportunities expectationsthat past acquisitionshave expandedthe / 2 Y LJI gugtdnarand market opportunities risks associatedwith acquisitions uncertainty regarding
increasedbusinessand renewalsfrom existingcustomers risks associatedwith implementationof software products the ability to attract and retain key personnej risksrelatedto the / 2 Y LJ y e ¢
leverage credit facility, dividendpolicy and sharerepurchaseprogram lengthysalesandimplementationcycles technologicachangeghat makethe / 2 Y LJI pfoglU@tdand servicedesscompetitive
riskrelatedto the adequacyof our data securityproceduresandthe other risk factorssetforth from time to time inthe/ 2 Y LJI §E8iihgs Factorsthat couldcauseor contribute to suchdifferences
include,but are not limited to, those summarizedunder RiskFactorsinthe / 2 Y LJI o8t fe2éentannualreport on Form10-K,and any quarterly reports on Forms10-Q thereafter, copiesof whichare
availablefree of chargeat the { 9 /w@liiteat www.secgovor uponrequestfromthe/ 2 Y LJI igvésfodelationsdepartment Giventheserisksand uncertainties you shouldnot placeunduereliance

on theseforward-lookingstatements Also,forward-lookingstatementsrepresentthe / 2 Y LJI béleef@add assumptiononly asof the date of this presentation Exceptasrequiredby law, the Company
doesnot intend, and undertakesno obligation,to reviseor update these forward-looking statements,or to update the reasonsactual results could differ materially from those anticipatedin these
forward-lookingstatements evenif newinformationbecomesavailablein the future.

TrademarkUsage All Blackbaudproduct namesappearinghereinare trademarksor registeredtrademarksof Blackbaud|nc. Thispresentationcontainstrade names,trademarksand servicemarksof
other companiesTheCompanydoesnot intend its useor displayof other LJI NJirddSraar@es trademarksand servicemarksto imply arelationshipwith, or endorsementor sponsorshipf, theseother
parties
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NonGAAP Financial Measures

Useof Non-GAAPFinancialMeasures The Companyhasprovidedin this presentationfinancialinformation that hasnot been preparedin accordancevith GAAP The Companyusesthese non-GAAP
financial measuresinternally in analyzingits financial results and believesthey are useful to investors,as a supplementto GAAPmeasures,in evaluatingthe / 2 Y LJ ghgoibgoperational
performance The Companybelievesthat the use of these non-GAAPfinancialmeasuresprovidesan additional tool for investorsto usein evaluatingongoingoperating results and trends and in

comparingits financialresultsfrom periodto periodwith other companiesnthe/ 2 Y LJI igdas€@yamanyof which presentsimilarnon-GAAHinancialmeasuredo investors Thesenon-GAAHinancial
measuresnay not be completelycomparableto similarlytitied measuresf other companiesdueto potential differencesin the exactmethod of calculationbetweencompanies TheCompanybelieves
that thesenon-GAAHinancialmeasuregeflectthe / 2 Y LJI ghgoiRgbusinessn a mannerthat allowsfor meaningfulperiodto-period comparisonand analysisof trendsinthe / 2 Y LJI hlgEn@ss
Non-GAAPfinancialmeasuresshould not be consideredin isolation from, or as a substitute for, financialinformation preparedin accordancewith GAAP Investorsare encouragedio review the

reconciliationof thesenon-GAAHRMeasuredo their mostdirectly comparableGAAHinancialmeasures

Blackbaudliscussesion-GAARorganicrevenuegrowth measuresjncludingnon-GAARorganicrevenuegrowth, non-GAARorganicrevenuegrowth on a constantcurrencybasisand non-GAARorganic
recurringrevenuegrowth, which Blackbaudoelievesprovide usefulinformation for evaluatingthe periodic growth of its businessaswell as growth on a consistentbasis Eachmeasureof non-GAAP
organicrevenuegrowth excludesncrementalacquisitionrelated revenueattributable to companiesacquiredin the currentfiscalyear. Forcompaniesacquiredin the immediatelyprecedingfiscalyear,

if any,eachmeasureof non-GAARorganicrevenuegrowth reflectspresentationof full yearincrementalnon-GAARevenuederivedfrom suchcompaniesasif they were combinedthroughoutthe prior

period,andit includesthe current period non-GAARevenueattributable to those companiesasif there were no acquisitionrelatedwrite-downsof acquireddeferredrevenueto fair valueasrequired

by GAARIn addition, eachmeasureof non-GAARorganicrevenuegrowth excludesprior period revenueassociatedvith divestedbusinessesTheexclusionof the prior period revenueis intendedto

presentthe resultsof the divestedbusinessesvithin the results of the combinedcompanyfor the sameperiod of time in both the prior and current periods Blackbaudbelievesthis presentation
providesa more comparablerepresentationof our currentd dza A gréadidie@enuegrowth andrevenuerun-rate.

Non-GAAPfree cashflow is defined as operatingcashflow lesscapital expenditures,includingcostsrequired to be capitalizedfor software development,and capital expendituresfor property and
equipment

Reconciliationof GAAPto Non-GAAPFinancialMeasures Reconciliation®f the mostdirectly comparableGAARMeasuredo non-GAAHinancialmeasuresandrelated adjustmentsaswell asdetailsof
Blackbaud'snethodologyfor calculatingnon-GAAPorganicrevenuegrowth, non-GAAPorganicrevenuegrowth on a constantcurrencybasisand non-GAAPorganicrecurringrevenuegrowth canbe
foundonthe "InvestorRelations'pageof the company'svebsite

Blackbaudhas not reconciledforward-looking non-GAAPFfinancialmeasurescontainedin this investor material to their most directly comparableGAAPmeasures Suchreconciliationswould require
unreasonablesfforts at this time to estimateand quantify with a reasonabledegreeof certainty variousnecessarycAARcomponents jncludingfor examplethoserelatedto compensationacquisition
transactionsandintegration, tax items or othersthat may arise Thesecomponentsand other factorscould materiallyimpactthe amountof the future directly comparableGAAPMeasureswhichmay
differ significantlyfrom their non-GAARcounterparts
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Stay Connected!

Internet in the Convention Center
Network NameBlackbaud

Passwordbbcon2019

bbcon

WHERE TECHNOLOGY AND SOCIAL GOOD MEET

Download thet . f I O1 0 I dRbIIOADIS V
A Available via thé\pp Stor®andGoogle Pla®

A On the login screen enter your email (must
match the email used to register for bbcon).

A Create your own password

g @blackbaud

@blackbaud

G .com/blackbaud

.com/company/
blackbaud
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https://apps.apple.com/us/app/blackbaud-events/id1466826802
https://play.google.com/store/apps/details?id=com.blackbaud.emk12uc19

Speakers & Agenda

11:30¢ 1:00PM
Investor Session

Mike Gianoni
Company Overview
Industry Leading Cloud Technology

Tony Boor
Disciplined Financial Strategy
N Mike Gianoni Tony Boor
President & Executive Vice President &
1:00¢ 1:30PM Chief Executive Officer Chief Financial Officer

Lunch in Expo Hall

1:45¢ 5:15 PM
Breakout Sessions
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Highlights
e Blackbaud leads with an unmatched commitment
to the social good sector

e Purposeulilt, integrated, and flexible cloud
solutions highly differentiated from the competition

e Rapid innovation supports sustainable growth in a
large and expanding market opportunity
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Social good is a significant
global sector spanning
beyond nonprofits

)’ ARTS AND CULTURAL . HIGHER EDUCATION
%ﬁ ORGANIZATIONS =1 INSTITUTIONS
Bn  COMPANIES o INDIVIDUAL
| © CHANGE AGENTS
. FAITH ¥
) COMMUNITIES — K12 SCHOOLS
‘@21 FOUNDATIONS @ NONPROFITS

HEALTHCARE
o ORGANIZATIONS
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cloud software company
powering social good

$100B+ Millions

raised, granted, and of users across 100+
invested in their countries

programming by our

customers each year 1 out Of 3

Fortune 500 companiés

80%
of the most
influential nonprofit$ 30 of the 32
largest nonprofit hospitafs

25

of the largest Catholic 93%
Dioceses in the US of higher education
Institutions with billiorr
dollar campaigns

Source: (1) Internal Statistics, (2) Top 50 listed by The Street.com featured by MSN, (3) Council for Advancement anfS&#ppged | G A2y > 6n0 . SOUSNRA& | 2aLAGlIE wS@ASET 6p0v C2NIlidzyS pnan
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Driving significant value
for our customers

$2M 100%

increase in major gifts participation in employee
for Houston Zoo volunteering program
achieved by Berkshire Bank

250% 2 weeks

increase in saved each month in
email conversion for processing time for
Feeding America AceroSchools in Chicago

+335% $10M

Marshfield Clinic Health in contribution revenue
System exceeded their in first 30 days

fundraising goal for their postimplementation

ALS Steps for Hope event for Fellowship of

Christian Athletes

Sourced from Blackbawtistomer stories
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https://www.blackbaud.com/customer-stories

A culture built on unmatched commitment to social good

"”""’/y ¥ S \\ I // 1
« We work ' " We bring () We invent We expect

-~

5, & asone. .. heart. possibilities. the best.

4 out of 5 1 out of 4 600+ A 1 out of 3

employees volunteer employees serve on engineers; largest R&D MSCI ESG Rating employees belong to
regularly nonprofit boards investment in the sector an employeeed
affinity group

100,000 500+ O out of 10 2 Over 2X

hours volunteered employees worked S YLt 28 _S Sa al e . {159 odingmdRQa employees participating
annually by employees previously for social good mission was important to Quality Score in matching gift program
organizations their decision to join compared to

the company national median

Note: Internal Statistics
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Strong Executive
Leadership Team

Anthony Boor CatherineLaCour David Benjamin JagtaNarula

CHIEF FINANCIAL OFFICER CHIEF MARKETING OFFICER PRESIDENT, IMG CORPORATE STRATEGY &
BUSINESS DEVELOPMENT

JohnMistretta Jon Olson Kevin Gregoire KevinMcDearis

. . . HUMAN RESOURCES GENERAL COUNSEL PRESIDENT, EMG CHIEF PRODUCTS OFFICER
Mike Gianoni

CHIEF EXECUTIVE OFFICER

Kevin Mooney Mary Beth Stephen Halleck Walter Loiselle

PRESIDENT, GMG Westmoreland BUSINESS OPERATIONS CUSTOMER OPERATIONS
CHIEE TECHNOLOGY OFFICER
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Executing a clear fogpoint growth strategy

01 Delight customeraith 02 Drive sales
innovative cloud solutions effectiveness
Comprehensive, purpodauilt Improving sales productivity to
cloud solutions; backed by service to drive recurring revenue growth

deliver differentiated value

Expand total 04 Improve operating
addressable market efficiency
Acquiring, building, and partnering Building a worleclass

Into near adjacent markets operating model
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Rapid innovation powered by indudegding cloud technology

-@ - Power of the Platform

C@ Common shared components
- Continuous innovation and
TY
ool Qe feature deployment
Core Building BIOk® UNMATCHED INSIGHT Fast time to market
YA SKYAnabics” e
e st cvorcs DRI Integrated capabilities
. Add-ns”
ST o ccurITY AND RELIABITY Enables a network effect

ment of
-to-End Managem¢
EI-;Iiodem Cloud Solutions
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Innovative, integrated and flexible cloud solutions

Enabling customers to drive outcomes and impacts

h The
s . Cloud Solution for
Cloud Solution for Healthcare

Foundations Organizations

The
Cloud ST}-;et. P Grant and Cloud Solution for
oud Solution for f rant an . ) . .
Faith Communities e Award Marketing and |-|Iglhe’:'1l:E dtl:lcatlon
Management Engagement (L A
Fundraising and L] bt Organizational
Relationship and Program
Management et . Management
The ° ‘ The
Cloud Solution for @ L Cloud Solution for
Companies cl Iy @ K-12 Schools
Financial ) ‘ ' Payment
Management Services
4 Blackbaud SKY* @ i
Cloud Solution for oy a C a u .o .
Arts and Cultural llll' @ ... A @4 ® Cj Clouhcli Solut:m for
Organizations Analytics Our platform powering Social onprofits
social good innovation Responsibility
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Empowering our customers through prescriptive analytics
LYRdAzA GNE QA I NHSad RIFIGIF&aSi LRoSNE 0SYOKYlF NJAYd
focused

Millions Over 45K

of recommended actions organizations and
waiting right now to millions of people
guide our customers to already benefitting
advance their missions from our solutions
Billions Millions
of dollars in untapped of potential
funding opportunities advocates identified

already uncovered

Note: Internal Statistics
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